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“A Brand is more than a logo or a 
tagline; it is a strategic endeavor”

Michelle Bonterre
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Branding is WHY

Branding is LONG TERM

Branding is MACRO

Marketing is HOW

Marketing is SHORT-TERM

Marketing is MICRO

Branding DEFINES TRAJECTORY

Marketing DEFINES TACTICS

Branding is the reason someone BUYS

Marketing is the reason someone FIRST BUYS

Branding builds LOYALTY

Marketing generates RESPONSE

Branding is the BEING

Marketing is the DOING

How Branding is Different From Marketing

Branding KEEPS customers

Marketing GETS customers
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7 BRAND PRINCIPLES

Who is your brand?
Why does your brand exist?
Why is your brand doing this?
What is your brand vision?
What is your brand mission?
What are your brand values?
What problem is your brand solving?
What are your goals?
What is your brand willing to do to achieve your goals?

1 Definitive Motivation

Who is your target audience?
Who is your ideal customer?
What are your beliefs?
What is important to you?
What are your goals?
What are your pain points?
What drives your buying decisions?
What might make them hesitant to use your brand’s product/service?

2 Targeted Audience

Who are your competitors?
How is your brand different?
How is your brand better than the competition?
How is the competition better?
What will your brand do that they won’t or can’t?
What is their purpose?
What is their brand’s look and feel?
What are their values?
Who is their customer?
How do they talk about their customers?
How do they acquire their customers?
What are their marketing channels?
What is their revenue?
What are their strengths?
What are their weaknesses?
What are their similarities?
What are their differences?

3 Competitive Awareness
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What is the brand narrative?
What is the brand name?
What is the brand voice?
What is the brand personality?
What is the tagline?
What is the unique selling proposition?
What is the value proposition?
How does the brand  want people to feel?
What adjectives describe the brand?
Who does the brand NOT want to be?

4 Strategic Messaging

The Importance of Great Design.
What Is Visual Identity.
How to design a logo.
How to choose brand colors.
How to choose brand typography.
How to design consistent images and graphics.
How to create brand guidelines.

5 Engaging Identity

What are brand touchpoints.
How to write a creative brief.
Design, development, and content resources.
The difference between print and digital design.
How to design and build a website.

6 Consistent Implementation

Managing brand assets and guidelines.
Revisiting, reviewing, analyzing, and updating a brand. 
Staying relevent in the competitive marketplace.

7 Asset Management
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Text Me:
830-250-5370

Email Me:
chris@BrandsByChris.com

BrandsByChris.com

Let’s Optimize and 
Accelerate Your Brand 
Growth Together!
To take your brand to the next level, I invite you 
to book a Brand Growth Strategy Call with me.

What to Expect:

Comprehensive Brand Evaluation:
I’ll assess your current brand and business strategy.

Tailored Solutions:
Discover how a Brand Audit can benefit, optimize, and 
accelerate your business growth.

Expert Guidance:
Receive personalized advice and actionable steps to 
enhance your brand's performance.

https://link.brandbuilder360.com/widget/bookings/bb360-demo
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