BRAND IMPLEMENTION

WEB PAGE WIREFRAMES



“A brand that captures your
mind gains behavior. A
brand that captures your
heart gains commitment.”

Scott Talgo



BRAND IMPLEMENTION

WEB PAGE WIREFRAMES

WIREFRAMES & CONTENT HIERARCHY

How to Structure Web Page Content

There should be a well defined strategic approach to how web pages
are structured.

Your audience has landed on your web page for a reason. They are searching for
a solution to a problem or a pain point that they are experiencing.

It's the job of your web page to not only provide that solution, but to guide the
visitor through a journey. Web page conent must:

e State the problem

e Empathize with them

e Explain the benefits your brand can offer

e Define who your solution is for

e Explain why your solution works

e Demonstrate why it's the best

e Show what results the consumer can expect
e Describe what they will receive

e Make it easy for them to take action

e Eliminate objections

e Validate their decision

Notes:



Content Element 1:
Highlight The Problem

Content Element 2:
Explain The Benefits

Content Element 3:
Define Who It Is For

Notes:



Content Element 4: Notes:

Why It Works, Why It’s The Best, What Are The Results

Content Element 5:

What Is Included. What Will The Customer Receive




Notes:

Content Element 6:
Call To Action

Content Element 7:
Eliminate Objections and Validate Decision




Define Web Page Content Notes:

What is the problem your brand is solving?

What are the benefits of your solution?

Who is your solution for?

Why does it work? Why is it the best? What are the results?

What will the customer receive? What is included?

How can your brand eliminate objections and validate their decision?

What is the Call To Action?



Notes:

Web Page Wireframes

Wireframes are simple layouts that visually show the approximate location for all
the graphics, photos, icons, content boxes, videos, headings, sub-titles, and text
on the page.

Completing this initial wireframe step first will allow a brand to quickly make any
adjustments to content placement, and make the final design and development
process much easier.

Wireframes allow a brand to build the foundation first, determine proper content
placement and clarify what graphics and content will need to be created.

Pro Tip Number 1:
Design web pages so they create a story that leads the visitor through a
journey to a Call To Action.

Pro Tip Number 2:

When designing wireframes and web pages, try to get as much important
content, including a call to action, “above the fold”. This is the viewable
browser space before the user begins to scroll.

Pro Tip Number 3:

Current statistics indicate that over 65% of website visitors will be using a
mobile device to access a website. Therefore, a website must be accessible,
easy to navigate, and offer an enjoyable user experience regardless of the
device.

Pro Tip Number 4:

Add a call to action above the fold, at the bottom of the page, and also
strategically place additional call to action buttons throughout the page so
there is always one visible while the visitor scrolls.

Pro Tip Number 5:

Keep the wireframes simple. Don’t get bogged down with design elements,
page copy, and colors at this point. Use Lorem Ipsum text and image
placeholders for now. You will swap them out later in the design process.

Pro Tip Number 6:

Don’t skip the wireframe step. These wireframes will save tons of time later
in the design and development stages. They will also help determine the
flow and navigation for the entire website.

Sketch Your Web Page Content Placement

Use the following templates to sketch out the content placement for web page
designs before creating the digital wireframes.



Notes:




Notes:




Notes:
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Big Ideas: Notes:
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Let’s Optimize and
Accelerate Your Brand
Growth Together!

To take your brand to the next level, | invite you
to book a Brand Growth Strategy Call with me.

What to Expect:

Comprehensive Brand Evaluation:
I'll assess your current brand and business strategy.

Tailored Solutions:
Discover how a Brand Audit can benefit, optimize, and

Text Me: accelerate your business growth.
830-250-5370
) Expert Guidance:
Email Me:

Receive personalized advice and actionable steps to

chris@BrandsByChris.com
enhance your brand's performance.

CHRIS
MCCARTHY

BrandsByChris.com


https://link.brandbuilder360.com/widget/bookings/bb360-demo
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